
Logo and Tagline Guidelines



Presenting CSI’s Brand 
Consistently

Consistent presentation of CSI’s logo 
and tagline helps the construction 
community recognize and 
understand CSI. A chapter or region 
that uses CSI’s logo and tagline 
correctly benefits by associating 
itself with CSI national and with other 
chapters and regions that have made 
a good impression on the audience.

CSI chapter and region leaders 
may use CSI’s logo and tagline 
in a variety of applications. In the 
following guide, CSI is attempting 
to balance leaders’ need to 
independently manage their chapters 
and serve the membership with the 
need for CSI’s brand to be presented 
consistently. 

Leaders are expected to apply 
the following guidelines to their 
use of the logo and tagline. If 
your planned use of the logo and 
tagline are not addressed by the 
following information, contact CSI’s 
marketing team before proceeding at 
marketing@csinet.org.

CSI has a vital interest in protecting 
the integrity of our logo and tagline.  
Leaders who misuse or abuse CSI’s 
logo and tagline may be removed 
from their leadership position, and 
could face disciplinary action by the 
CSI Board.

If you have a question about your 
planned use of the logo and tagline, 
or are planning a very unusual 
application, contact CSI’s marketing 
team at marketing@csinet.org.

Download the Logo

CSI leaders may download the logo and tagline image in 
a variety of formats at www.csinet.org/logo. If the format 
you need is not posted, contact CSI’s marketing team at 
marketing@csinet.org.

Standard Colors

Standard Font
Use Arial Bold Italic in the tagline accompanying the logo.

ARIAL BOLD ITALIC
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890$%&(.,:‘ ’ “ ”/!?)

Guidelines
1.The logo and tagline must never appear to endorse an 
individual, company, or product. Examine your planned use and ask 
yourself if a member or a non-member would mistake the logo as an 
endorsement.

2.The logo and tagline must always be used in good taste. CSI is 
a professional organization, and the logo represents our professional 
identity. Do not alter the logo or edit the tagline for the sake of humor or 
in promotion of a specific event.

3.The entire logo and tagline may appear in black, white, or any 
single color to accommodate printing limitations. However, if using 
two or more colors in your application, the official colors of the logo as 
identified above may not be changed.

4.When animating the logo, it is acceptable to add light and 
shadow to create movement, and to disassemble and reassemble 
the image. However again, the colors of the logo may not be changed. 

5.Chapters and regions that are creating pins, medals, and similar 
jewelry to recognize a select group of members must receive prior 
permission from CSI’s marketing team (marketing@csinet.org). 
CSI produces the official pins and medals used to denote Fellowship, 
national presidency, etc. Chapters and regions may produce their own 
pins and medals as long as they are clearly labeled as representing 
only the chapter or region.  Any pins or medals that could imply some 
form of national activity or that are unclear on that point will require 
prior approval from CSI. CSI generally expects to grant approval if the 
application would not be confused with any of CSI’s official pins and 
medals. Approval should take less than three business days.

CSI Blue
Hex:  233a73
PMS: 654C
CMYK: 100,89,27,12

CSI Terra Cotta
Hex:  d9531e
PMS: 7579C
CMYK: 0,79,100,11



Using the Tagline and “CSI”

The purpose of CSI’s tagline, or “descriptor,” is to provide readers with a clue about what CSI does. 
Taken in conjunction with the application, such as at the top of a newsletter or meeting announce-
ment, it can convey CSI’s mission.

1. When publishing the tagline separate from the logo, options include:
 a.Building Knowledge, Improving Project Delivery
 b.Building Knowledge/Improving Project Delivery

Inserting “and” between “Knowledge” and “Improving” is not acceptable, as it implies that there are 
two separate missions.

2. The logo may appear without the tagline if the tagline would be illegible. For example, the 
print may be too small to read on a bookmark, or difficult to make out when etched on glass.

3. The logo may appear without the tagline if the tagline is replaced by the proper name of a 
chapter or region, as noted on the chapter’s charter. CSI already has a chapter logo developed 
for each chapter and region. Contact marketing@csinet.org to request your files.

4. The tagline may be separated from the logo to resolve an issue of awkward layout as long 
as it appears somewhere on the page on which the logo appears. For example, stationery may 
put the logo at the top of the page, and the tagline beside it, or at the bottom.

5. Use “CSI” on first reference, and preferably throughout any document. CSI is still the Con-
struction Specifications Institute, and it is fine to explain that if asked. By using “CSI” on first reference 
and throughout other documentation, CSI is emphasizing the diversity of the organization’s member-
ship today. Diversity is a key component of CSI’s brand.

Logo Standards

In this example the smaller logo 
makes the tagline hard to read. 
It is better to display the logo 
without the tagline or to print 
the tagline elsewhere on the 
document. Your Chapter

Your chapter name can be 
substituted for the tagline using 
Arial Bold Italic. The text should 
be right justified and lined up 
with the angle created by the “I” 
in CSI

Avoid placing the all-white 
logo on a light-colored 
background as it makes it 
difficult to read.

Avoid placing the full-
color logo on a black or 
dark-colored background 
as it causes the “CSI” and 
tagline to blend in, and 
become hard to read.


