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The Memphis PerSPECtive is published ten times a year by 
the Memphis Chapter of the Construction Specifications 
Institute. Appearance of products or services, name or 
editorial copy does not constitute an endorsement by the 
Memphis Chapter of CSI nor any of its members. 

Circulation of The Memphis PerSPECtive includes over 275 
people consisting of members of the Memphis Chapter of 
CSI, members of the Memphis AIA Chapter, CSI Regional 
editors, the CSI Institute and other interested persons 
nationwide. To be included on future mailings, forward your 
name and address and a check for $25.00 to the following 
address: 

The Memphis PerSPECtive 
P.O. Box 172349 

Memphis, TN 38187-2349 
You may also access a complimentary copy of The Memphis 
PerSPECtive online at www.csimemphis.org. 

THE MAGAZINE 

THE INSTITUTE 
Construction Specifications Institute 

99 Canal Center Plaza, Suite 300 
Alexandria, VA 22314 

www.csinet.org 
Founded in 1948, the Construction Specifications Institute is 
a not-for-profit technical organization dedicated to the 
advancement of construction technology through 
communication, research, education and service. CSI serves 
the interests of architects, engineers, specifiers, contractors, 
product manufacturers and others in the construction 
industry. 

MEMBERSHIP 
Architects, engineers, contractors, and manufacturers—
19,000 members strong—are in touch with one another 
through their Construction Specifications Institute 
membership. CSI provides contacts in the construction 
industry as well as provides you up-to-date information to 
help you do your job efficiently and effectively.  Yearly 
Institute membership fee for Professional, Industry, or 
Associate is $210 plus $30 Memphis Chapter fee = $240; 
Institute membership fee for Intermediate is $95 plus $30 
Memphis Chapter fee = $125.00; and Institute membership 
fee for students is $26 plus $10 Memphis Chapter = $36. 
 

Membership Info. - Dirk Veteto 

MAGAZINE ADVERTISING 
The advertising rates for 10 issues of The Memphis 
PerSPECtive in printed version and as published on the CSI 
Memphis Chapter website (www.csimemphis.org) are as 
follows: 

 5 Issues 10 Issues 
Business Card Size $   100 $   175 
One-Fourth Page $   245 $   430 
One-Third Page $   330 $   575 
One-Half Page $   490 $   860 
Full Page  $   900 $1,600 

Get your company’s name in front of a variety of industry 
professionals—check out our magazine’s circulation. 

Advertising Info. Contact - Greg Campbell  

For contact information on any Board Member or 
Committee Chair, see inside the back cover for a complete 

listing including phone and fax numbers as well as 
available email addresses. 

SUBMITTING ARTICLES 
Readers are encouraged to submit articles of interest within 
the construction industry to The Memphis PerSPECtive for 
publishing. Articles on individual projects whether currently 
in design, under construction or recently completed, are 
welcome. Any such article and its related photographs must 
be submitted... 

before the 20th of the month preceding publication 
...in order to meet production deadlines. Any articles, 
submissions or program inserts should be forwarded to the 
following address: 

The Memphis PerSPECtive 
Attn: Kamesha Hervey 

1631 Foster Avenue 
Memphis, TN 38106 

email: khervey@lrk.com 
Articles and photographs are requested to be submitted in 
electronic form on disk or by email. Microsoft Word 
formatting for articles is most appreciated. If paper 
photographs are forwarded, please note if the originals are to 
be returned.  

Magazine Info. Contact - Kamesha Hervey 

TABLE TOP DISPLAY AT MEETINGS 
At each monthly meeting, the Chapter encourages Industry 
Members to provide a table display of their product and/or 
services for inspection and education of those attending the 
meeting. After the meal and prior to the program, the 
displayer will be given five minutes to address the group. 
The table display is also encouraged to be represented during 
the social hour and after the program for any questions by 
the attendees.  

The presentation fee for this time is $75.00. 

Table Top Info. - John Bigham 
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Schedule At A Glance 

Please visit csimemphis.org for the latest 
information on all CSI Memphis Chapter activities. 

All about the Institute, the Chapter, the Magazine 
 and Table Top Displays at Meetings 
This Month’s Chapter Meeting 
Schedule at a Glance  
President’s Message 
The CSI Memphis Annual Banquet 2008 
CSI Memphis Golf Tournament 2008 
Gulf States Region Leadership Conference 2008 
“From the Web” - by Webmaster Scott Guidry 
CSI Student Affiliate—The University of Memphis 
On Target with Better Business Bureau 
Mr. Wolfe Goes To Washington 
CSI Memphis Membership Report 
Memphis Chapter Leadership 07’-08’ 
 

Thursday, June 19, 2008 
 

Paulette’s Restaurant 
2110 Madison Avenue 
Memphis, TN 38104 
www.paulettes.net 

 

CSI Memphis Annual Banquet 
 

Social hour begins at 5:30 p.m. 
 

Cost Per Member or Guest :  $40 
Cost per Student:  $20  (Members Only)   

 

 *Reservations are requested by June 17th. 
        

Call Pam Davidson (901) 261-4671 for reservations 
Or reserve/pay online today at www.csimemphis.org 

  

JUNE 2008 

 02-06—Construct 2008 (CSI Show & Convention)  
                            in Las Vegas, Nevada 
 
12—Spec Wizards at 12 noon (Zinnie’s East) 
 
16—Board of Directors Meeting at 5:30p,  
          (The Bar-B-Q Shop) 
19—Annual CSI Memphis Dinner, Paulette’s 

JULY 2008 

 28—CSI Memphis Annual Golf Tournament, 
         Olive Branch Country Club, 1:00p—6:00p 
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President’s Message 

Contact AIA Memphis - your local  
distributor - at (901) 525-3818 

Summer is coming.  We do not have 
regular chapter meetings in June and 
July, but things are not slowing down for 
CSI.  In May was the Gulf States Region 
Conference in Pensacola.  The red flag 
was up on the beach both days so 
sessions were well attended.  Progress on 
the new 'Eugene Wetzel Award, The 
Great Communicator' was reported at the 
Region Board Meeting.  Keith West will 
be taking over as Region President and 
Institute Director.  Offices and 
chairmanships are filled, but there are 
openings for vice chairs.  Those 
interested may contact Keith West.  
Normally a person serves for 2 years as 
vice chair and then 2 years as chairman.  
Saturday morning, Darius Grimes spoke 
about the Mitigation Movement – a 
system in Florida and other states that 
provides incentives to make building 
more hurricane resistant.  He surprised 
many by reporting that there were more 
hurricanes between 1850 and 1900 than 
in the last 50 years.  Mr. Grimes was 

followed by John Appleyard, author and 
historian, who spoke for an hour and a 
half, without notes, about the history of 
Pensacola and vicinity.  That evening at 
the Awards Banquet, Archimania and 
Paradigm Productions took the lion's 
share of awards. 
 
Other events this summer include 
Construct 2008, the CSI National 
Convention in June.  It will be over by the 
time you read this.  I would have told you 
what happened there, but my crystal ball, 
which runs on Vista, is on the fritz.  Our 
chapter Awards Banquet will be June 19 
at Paulette's.  You will be receiving an 
invitation via email.  Please make sure 
your email address is up to date on the 
Institute web site.  If you cannot figure 
out how to do that, call me.  The 
Memphis Chapter Golf Tournament is 
July 28 at Olive Branch Country Club.  
We will be hosting the Gulf States 
Leadership Conference August 1.  We 
will need sponsors and volunteers.  More 

information about 
these events can be 
found in the Memphis 
PerSPECtive and at 
www.csimemphis.org.  
You would be amazed 
at the information that 
can be found on our 
website. 
 
This is my last 
President's Message.  In June I will 
confidently turn the gavel over to Gary 
Copeland and take a step slightly in the 
direction of taking it easy.  I will not be 
going away; however.  I automatically 
assume the office of Past President 
where I will be able to offer my advice 
to Gary with things like, "Whoa! Gary. 
That's a dumb idea. I tried that last year 
and it did not work." 
 
 
Have a Great Summer and it has been a 
pleasure to be your President! 
 

John Bigham, AIA RRC CCS  
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 June Meeting: The CSI Memphis Annual Awards Banquet 

C O N S T R U C T I O N  S P E C I F I C A T I O N S  I N S T I T U T E  
M E M P H I S  C H A P T E R  I N V I T E S  Y O U  T O  A T T E N D  O U R  

 

Annual Banquet 
T H U R S D A Y ,  J u n e  1 9 t h ,  2 0 0 8   

A T  
 

P a u l e t t e ' s  R e s t a u r a n t  
2 1 1 0  M a d i s o n  A v e n u e ,  M e m p h i s ,  T N  

w w w . p a u l e t t e s . n e t  

 
S o c i a l  H o u r  B e g i n s  a t  5 : 3 0  

$ 4 0  f o r  M e m b e r s  a n d  G u e s t s  
$ 2 0  f o r  S t u d e n t s  ( M e m b e r s  O n l y )  

 
E n t r e e s :  

 
H o n e y - C u r r y  M a r i n a t e d  P o r k  T e n d e r l o i n  

C h i c k e n  B r e a s t  i n  W h i t e  W i n e  C r e a m  S a u c e  
N o r w e g i a n  S a l m o n  

 
R S V P  b y  J u n e  1 7 t h   

c a l l  P a m  D a v i d s o n  a t  ( 9 0 1 )  2 6 1 - 4 6 7 1  
O n l i n e  r e s e r v a t i o n  &  p a y m e n t  a l s o  a v a i l a b l e  a t  

w w w . c s i m e m p h i s . o r g  
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CSI Memphis May Membership Meeting 

Mr. Don Sheneman was the speaker for the 
May 15th Chapter Meeting. Don is with the 
Marvin Company, a major manufacturer of 
doors and windows, and will be talking about 
Marvin’s work in the “Green” field. 
 
“Building Green” 
Sustainability and environmentally friendly 
design are becoming standards of best prac-
tice. The presentation  focused on the 
“green” thinking that has influenced the fen-
estration industry, showed how window and 
door materials, manufacturing and installa-
tion practices can help qualify a project as 
green. Rating systems such as LEED, EN-
ERGY STAR, NFRC, and Life Cycle Analy-
sis were also discussed. 
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C o n s t r u c t i o n  S p e c i f i c a t i o n s  I n s t i t u t e  
M e m p h i s  C h a p t e r  

Golf Tournament 

B R I N G  Y O U R  O W N  T E A M  O R  W E  W I L L  P U T  Y O U  O N  O N E ! 

Captain’s Name 

Name 

Name 

Greg Campbell 
c/o CSI Memphis Golf Tournament 
6012 Resources Dr. 
Memphis, Tennessee 38111 

Mail form and entry fee to: 

Name 

‘08 

Monday, July 28, 2008 
Shotgun start at 1:00pm 

at the 
Olive Branch 
Country Club 

Entry Fee:      
 

Good Times, Fun,  
and Fellowship 

For more information or to register 

Greg Campbell: 901.372.8400 (voice) or  901.372.8404 (fax) 
 

$85.00 per Golfer (includes dinner) 

$15.00 for Dinner only 

Needed: (check all that apply)  Company     Name        Phone 

 

$125.00 Hole Sponsor  
(2 signs per hole) 

$125.00 Longest Drive 
Sponsor (4 available) 

$125.00 Closet to the 
Hole Sponsor (4 Available) 

Door Prizes from Suppliers 

Volunteers 

Prizes 

Cash Prizes for the 

First, Second, and 

Third Flight winning 

teams 

 

Longest Drive and 

Closest to the Hole 

Prizes 

 

Door prizes  

 

Lunch will be available 

at the club on your 

own 

 

Dinner and awards will 

be provided after the 

tournament  

Payable to CSI Memphis Chapter in advance or at the door. 

Phone 

Phone 

Phone 

Phone 

Handicap 

Handicap 

Handicap 

Handicap 
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Gulf States Region Leadership Conference: “It’s A Memphis Thing! 
Memphis, Tennessee— August 1st—2nd, 2008 



PAGE 9 THE MEMPHIS PERSPECTIVE 



PAGE 10 JUNE/  JULY ISSUE,  2008 

Exterior Materials 
Construction Products 
4555 Damascus Rd. 
Memphis, TN 38118 
Phone 901-368-0620 
Fax: 901-368-0440 

 

 Your Architectural Division 7 SpecialistYour Architectural Division 7 Specialist  
*Distributing Dow Corning Silicone!! 

      **Rep/Distributor Carlisle-Syntec  
Single-Ply Roof Systems 

 
 Waterproofing * 3M Firestopping * Concrete Repair &  
Protection * Deck, Roof & Wall Coatings * Expansion  
Joints * Caulking & Sealants * Membrane Roofing * 

CSI Memphis Student Affiliate: The University of Memphis 
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www.csimemphis.org 
 
This column is meant to help familiarize the membership with the CSI Memphis website.  The site, in existence 
unofficially since 2003, began as a tool to help expedite the notification process of chapter events.  It has evolved 
into a storage bank of data from the past and present.  For the record, it is not intended to replace this nationally 
recognized award winning publication (The Memphis PerSPECtive). 
 
This month we’ll look into one of the newest features called “Opportunities.”  It is identified by the icon shown at 
left.  This page is a comprehensive list of ways that we can support each other.  Please allow me to provide some 
scenarios….. 
 
Many know about this magazine and that advertising options area available. What they may not know is what the 
exact options are, how much they cost, or who to contact.  This page gives you that information as well as an online 
payment option (via Paypal).  A CSI representative will then make the initial contact to arrange for the appropriate 
copy, confirm payment, and handle individual’s specific needs. 
 
Perhaps you’re interested in membership but are unaware of the complete cost and where to go to register.  This 
page identifies the fees and upon clicking the text you will be transferred to the Institute’s online registration page. 
 
Suppose your company has just received a new product and you’re searching for ways to get it in front of a diverse 
group of architects, engineers, contractors, subs, owners, and the like.  Well the chapter has a service called Table 
Top Displays.  They give you a candid audience at one of our ten monthly meetings.  You might ask, “How much 
does that cost and who do I contact?”  Well this page provides fee information along with online payment.  You will 
then be contacted by the appropriate scheduler who will confirm payment and arrange for your display.  It’s that 
easy!  No searching through lists of volunteers to see who you should talk to.  It’s all right there. 
 
Are you a golfer or would you like to have your companies name attached to our tournament?  Then go to the page.   
Not only will you find the costs involved but you will also be able to register online—again  being contacted by the 
right person to confirm and arrange. 
 
Maybe you would like to support our student affiliate by donating to the scholarship fund, or being a vendor at the 
next Trades & Trends, or would like to become a mentor but you’re just not sure where to gather the info; go to the 
page. 
 
It is possible you heard about an upcoming conference but are not sure exactly where to go to find out more 
information.  You can start here.  Registration and sponsorship information is all in one place. 
 
The Product Show is the chapter’s pride and joy. The show is the largest of its kind in our area and  visitors drive in 
from surrounding states to participate each year.  Our team is at work securing booths, prizes, and venue details as 
you read this June issue. Visit the Opportunities page to learn how you might get involved in this event. 
 
Of course there are other portions of the website devoted specifically to each area described above.  However, 
nowhere else will you find them listed together, in one place with registration and/or payment options available.  So 
please consider visiting the page.  While you’re there register as a team captain for the Golf Tournament, place a 
business card size add in this magazine, donate to the Dempsie B. Morrison Scholarship Fund with a Gold 
sponsorship, secure a Table Top at the next chapter meeting, and sign on as a mentor to a well deserving student.  
All this can be done in a matter of minutes and from a single page.  You will be glad you did and we will be thankful 
as well.   
 
If you have questions or comments feel free to contact me, your friendly web manager, at 
scott_guidry@comcast.net.  If for nothing else, let me know you visited the site.  Until next time, happy surfing and 
thanks for reading. 
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On Target With the Better Business Bureau (BBB) 
Maintaining Customer Satisfaction 
 
According to the latest BBB/Gallup 
Trust in Business Survey, one in five 
people surveyed specifically cited good 
customer service as a prerequisite for 
building their trust in a business. As a 
pioneer in dispute resolution, BBB is 
offering advice on how businesses can 
maintain high levels of trust through 
customer service and satisfaction 
programs. 
 
“BBB has nearly 100 years of 
experience in the marketplace in 
helping consumers and businesses 
effectively resolve their disputes,” said 
Nancy Crawford, BBB Director of 
Marketing & Communications. “BBB 
experience shows that providing good 
customer service directly contributes to 
positive word-of-mouth marketing – the 
holy grail of brand-building.”   
 
A dissatisfied customer is not a lost 
cause. According to a recent Harvard 
study, an unhappy customer can be 
turned into a repeat customer 80 
percent of the time if the business takes 
action and provides effective customer 
service. For businesses with a staff of 
one or one thousand, BBB offers the 
following advice for keeping customers 
satisfied:  
 
Customer service starts with a vision 
The first step to providing good 
customer service is a mission statement 
or vision for the business that clearly 
states an institutional priority for 
providing excellent customer service. 
To emphasize that customer service is 
highly important to the company, some 
businesses include customer 
satisfaction as part of employee 
evaluations.  
 
Make customer service 
representatives accessible  
A recent survey by Vocal Laboratories 
found that, when asked which factors 
were most important in providing good 
customer service, 82 percent of 
respondents said “Make it easy for you 

to reach a live person (if necessary)” – the 
most popular response. Disgruntled 
customers need to know that their 
complaint is actually being heard and will 
only become angrier if they feel they are 
given the runaround or can’t talk to an 
actual person.  
 
Training, training, and more training 
A well-trained, knowledgeable and 
courteous staff is a business’ first line of 
defense against losing a customer. 
Businesses should establish regular training 
sessions where Customer Service 
Representatives (CSR) are updated on 
emerging products and services that the 
business provides. BBB also recommends 
that CSRs undergo formal training in 
dispute resolution – including how to 
handle irate customers.  
 
Grant authority to staff to resolve 
disputes 
The Vocal Laboratories survey also found 
that, when asked which factors made for 
bad customer service, 37 
percent of respondents 
answered “The person you 
spoke to didn't have the 
authority to help you.” 
Whoever in the company 
has responsibility for 
fielding complaints from 
customers needs the power 
and authority to resolve 
common problems without 
having to talk to a 
supervisor. This practice 
will speed the customer 
service, and customer 
satisfaction process.  
 
Don’t forget to follow up 
Customers who voiced 
major concerns and 
problems still need to know 
that the company cares 
about them even after the 
issue has been resolved. A 
good way for businesses to 
show customers that their 
satisfaction is a high 
priority is through simple 
outreach via notes, e-mails 

Learn from common complaints 
Learning from customer complaints is 
one of the best ways to find areas for 
improvement within a business. Man-
agement should continually monitor 
complaints for trends and recurring 
problems. Working to resolve the un-
derlying issues leading to common 
complaints can have a major impact 
on the experience of many future cus-
tomers. 
 
For reliable advice and best practices 
on dozens of topics related to running 
a successful business start with BBB 
at www.bbb.org. 
 
Nancy Crawford | Director of Mar-
keting & Communications 
  
Tel: 901-757-8627 
 
BBB of the Mid-South 
3693 Tyndale Drive 
Memphis, TN 38125 

Wade Lunday and 
Associates Inc. 

Manufacturers Representatives 
Division 7 

 

 
 
 
 
  Firestone Building Products: 
 
   Single-Ply - EPDM, TPO, and PVC    

                Systems 
 Asphalt - BUR systems, SBS and  

           APP Modified Systems 
 Tapered and Flat Insulation Systems 

also  
  Georgia Pacific: Dens-Deck 
  Gibsom-Homans: Cements and 

Coatings 
 

Memphis  (901) 854-6746 
Little Rock  (870) 942-1463 

Fax  (870) 942-5810 
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Katrina: The Aftermath by Dexter Varnell, MASCE, PE,CDT 

Government officials had been warned that 
levees protecting the residents of New Orleans 
would likely fail with disastrous results in the 
June 2003 edition of Civil Engineering 
magazine if a category 4 or 5 hurricane hit. 
These warnings were not heeded. 
 
Levee maintenance was under the purview of 
numerous local boards with no central 
authority. Maintenance money was often 
diverted for other purposes not related to the 
Levees. Graft and corruption was rampant. 
 
In 1970 the Corps of Engineers wanted to build 
large gates on Lake Pontchartrain. The 
installation of these gates were blocked by 
environmentalists and were never built. 
 
Hurricane Katrina entered the Gulf of Mexico 
August 24, 2005.  Gulf Coast residents watched 
as Katrina tracked toward New Orleans, 
intensifying into a Category 5 Hurricane. On 
August 28, Katrina sat off the mouth of the 
Mississippi River with 902 millibars of 
barometric pressure and 150 mile per hour 
winds. It was the storm that Civil 
Engineers and Gulf Coast residents had all 
feared. 
 
On the morning of August 28, a mandatory 
evacuation of the city was ordered. 800,000 
people left which is the largest exodus since the 
Civil War. Many residents for whatever reason 
chose to stay. Evacuation was hampered by 
flooded underpasses located in major freeways. 
Traffic tie-ups caused major delays. Many cars 
ran out of gas and had to be abandoned. 
 
Katrina missed New Orleans, turning and 
crossing the Mississippi River at Buras, 
Louisiana in the early hours of August 29th. It 
cut a devastating path through lower 
Plaquemines and St. Bernard Parishes. Its 
second landfall was near the mouth of the Pearl 
River, at the Louisiana-Mississippi border. 
Katrina battered the Mississippi Gulf Coast 
with winds well over a 100 miles–per–hour for 
up to 12 hours. 
 
While Katrina spared New Orleans a direct hit, 
the damage from its enormous tidal surge was 
tremendous. Wave heights at the shore line 
were measured at 27 feet. Wave heights in the 
Gulf were measured at 55 feet. Wave heights 
were greater than those in the Tsunami that hit 
Sumatra. Flood water depth in low areas of 
New Orleans was 8 - 12 feet. Large portions of 
the coast were destroyed and extensive damage 
was suffered as far north as Hattiesburg, 
Mississippi. 

 
Levees along the Mississippi River Gulf Outlet 
(the infamous Mr. Go), the Industrial Canal, 
and Intracoastal Waterway were overtopped 
and/or breached. Widespread flooding occurred 
in New Orleans East, St. Bernard Parish, 
Plaquemines Parish, St. Tammany Parish, and 
the Lower Ninth Ward. The storm surge entered 
Lake Pontchartrain causing significant damage 
to Sliddell and other areas of St. Tammany 
Parish located north of the lake. 
- - - 
Approximately 30,000 
people that chose to stay in 
New Orleans were housed 
in the Superdome. 
Conditions during this time 
in the Superdome were 
deplorable. People had to 
endure these conditions for 
approximately one week 
with no electricity, no 
sanitary facilities, limited 
food, and limited water. 
Excessive summer heat and 
mosquitoes made things 
worse. Local available 
school busses were not 
utilized by local government 
officials to get any of these 
people out. Flood waters 
of approximately 4 to 5 
feet deep around the 
Superdome made leaving 
difficult but not 
impossible. 
- - -  
Reconstruction is occurring 
in New Orleans. Many 
buildings in low areas are 
being reconstructed in the 
same manner as before – 
with foundations below sea 
level. 
 
These opinions are my own 
and were formed by 
seminars, conversations 
with eye witnesses and 
personal observations of the 
devastation caused by 
Hurricane Katrina in New 
Orleans. 
 
Dexter Varnell 
 
MASCE, PE, CDT 
 
Article appears in par. For 
complete coverage, please visit 
www.csimemphis.org 

 

 

Distributing For: 
• Dow Corning Silicone Sealants 
• Dow Corning Parking Structure Sealants 
• Vulkem/Tremco Polyurethane Sealants 
• Tremco Waterproofing Products 
• Polyguard Waterproofing Membranes 

     
 PAINTING 
 WATERPROOFING 

  CAULKING   
                 EPOXY FLOORING 
  

Superior Coatings & Sealants, 
Inc. 

 
FedEx Forum  *  Reed Arena Texas A&M  *  ASU Bioscience 
Dassault Falcon Jet  *  Baptist Hospital  *  St. Jude  *  Malco 

     Kellogg’s Plant  *  Panda Exhibit  *  Nike 
Shelby County Library  *  UT Medical Group  *  Kroger     

Federal Express  *  Uptown Square Apartments  *  Costco    
The Peabody Hotel  *  Schnucks  *  Rhodes College   

Forrest City Prison  *  Golden Moon Casino  *  Albertson’s 
Nissan Plant  *  Shiloh Foods  *  Medtronics  *  Sharp 

 
Distribution Centers:  Future Electronics  *  Williams Sonoma  
Freightliner  *  General Motors  *  UPS  *  Carhart  *  BMW 
Lucent Tech  *  Proctor & Gamble  *  Apollo Paper  *  Bosch 
Suzuki  *  Con-Agra  *  Brother  *  Hewlett Packard  *  Honda 

Barnes & Noble  *  Diesel Recon  *  Mazda  *  Best Buy 
Accredo Health  *  Cell Genesys  *  DFW Trade Center 

Patterson Warehouse  *  Pfizer  *  GlaxoSmithKline  *  Cintas 
 



1717 KIRBY PARKWAY, SUITE 200 . MEMPHIS, TN 38120 
 

 PHONE: 901.321.5494     FAX: 901.321.5493 
 

www.spectrumlightco.com 
 

The Mid-South’s Authorized                                   Representa-
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CSI Memphis Chapter Membership Report 
A breakdown of membership types are listed below: 
 
Total: 131 (100%) 
Associate Members—8 (6.1%) 
Industry Retired Members—1 (0.8%) 
Professional Members—49 (37.4%) 
Industry Emeritus Members—3 (2.3%) 
Professional Retired Members—1 (0.8%) 
Professional Emeritus Members—4 (3.1%) 
Intermediate Members—5 (3.8%) 
Industry Members—49 (35.9%) 
Student Members—12 (9.2%) 

901–323–1155 
3163 Poplar Avenue 
Memphis, TN 38111 

Architectural Paints 
Industrial Coatings 
Floor Surfaces 
Specifications Services 
Decorator Services 
Planning Samples and Tests 
On-Site Follow-Up Inspections 

David Ozment 

Broad, Highest 
Quality Product 
Line 

May Membership Anniversaries: 
 
Chris Bird—9 years 
Ross Braithwait—12 years 
Greg Campbell—12 years 
Nikole Daniels—3 years 
Mel Davey—3 years 
Hans Faulhaber—11 years 
Steve Libby—3 years 
Clifton M. Lipman—14 years 
Thomas Mason—7 years 
Juan Self—3 years 
Mark Setterlund—4 years 
Charles Smith, Jr.—26 years 
Sansbury Sweeney—6 years 
Roland Taylor—2 years 
Douglas Thornton—6 years 
 
July Membership Anniversaries: 
 
H. Montgomery Martin—7 years 
Charles Moore—1 year 
Lisa Naime—18 years 



MEMPHIS CHAPTER LEADERSHIP ‘07-’08 

President John Bigham jbigham@bighamroof.com ph: 901-606-8254 fx: 901.465.8039 
President-Elect Gary Copeland gcopeland@hbginc.com ph: 901-525-2557 fx: 901-521-6903 
Vice President - Industry Dirk Veteto dlveteto@yahoo.com ph: 901-601-0694 fx: 901-774-7327 
Vice President - Prof. Gary Cofer gngcofer@bellsouth.net ph: 901-388-8687 fx: - 
Secretary Jay Sweeney jsweeney@trojungbrannen.com ph: 901-2609673 fx: 901-521-1337 
Assistant Secretary    
Treasurer      Harvey Wilmoth       hwilmoth@pickeringinc.com         ph: 901-726-0810   fx: 901-272-6911 
Assistant Treasurer     Wally Bostelmann    wjbost@bellsouth.net          ph:-901-877-3681   fx:- 
Past President Rob Huserik rhuserik@hbginc.com ph: 901-577-0582 fx: 901-529-0889 
Student President Alzbeta Bowden abowden@memphis.edu ph: 901-849-4002 fx: - 

OFFICERS 

05-08 Professional Byron Graves bgraves6@bellsouth.net ph: 901-386-6779  fx: - 
05-08 Industry Wally Bostelmann wjbost@bellsouth.net ph. 901-877-3681 fx. 901-877-3769 
06-09 Professional Ronald M. Roberts ronr5929@yahoo.com ph: 901-497-5506 fx: 901-850-1367  
06-09 Industry Greg Campbell greg@campbellroofing.com ph: 901-372-8400 fx: 901-372-8404 
07-10 Professional Pam Davidson pdavidson@allenhoshall.com ph: 901-261-4671 fx: 901-683-1001 
07-10 Industry Mike Eckles meckles@assaabloydss.com ph: 901-861-1545 fx: 901-861-1546 

BOARD OF DIRECTORS 

Academic Affairs Robert Huserik rhuserik@hbginc.com ph: 901-577-0582 fx: 901-529-0889 
Awards Noah Beach contact@livetogive.net ph: 901-396-8866 fx: 901.396.8889 
Banquet/Christmas Robert Huserik rhuserik@hbginc.com ph: 901-577-0582 fx: 901-529-0889 
Certification Joe Cavallo jcavallo@trojungbrannen.com ph: 901-260-9625 fx: 901-531-1337 
Chapter Operations Jim Neison jimneison@bellsouth.net ph: 901-754-6571 fx: - 
Conferences/Conventions Danny Clark ndidanny@bellsouth.net ph: 901-774-8150 fx: 901-774-7327 
Database Tanya Guidry tanya_guidry@hilton.com ph: 901-374-6135 fx: 901-374-5190 
Education Ronnie Bonner rbonner@hbginc.com ph: 901-525-2557 fx: 901-521-6903 
Fellowship Wally Bostelmann wjbost@bellsouth.net ph. 901-877-3681 fx. 901-877-3769 
Finance Jim Neison jimneison@bellsouth.net ph: 901-754-6571 fx: - 
Golf Tournament Greg Campbell greg@campbellroofing.com ph: 901-372-8400 fx: 901-372-8404 
Historian Ronald M. Roberts ronr5929@yahoo.com ph: 901-497-5506 fx: 901-850-1367 
Membership Dirk Veteto dlveteto@yahoo.com ph: 901-601-0694 fx: - 
Magazine Advertisements Greg Campbell greg@campbellroofing.com ph: 901-372-8400 fx: 901-372-8404 
Magazine Editor Kamesha Hervey khervey@lrk.com ph: 901-521-1440 fx: 901-525-2760 
Nomination Gary Copeland gcopeland@hbginc.com ph: 901-525-2557 fx: 901.529.0889 
Planning Robert Huserik rhuserik@hbginc.com ph: 901-577-0582 fx: 901-529-0889 
Product Display Show Ronald M. Roberts ronr5929@yahoo.com ph: 901-497-5506 fx: 901-850-1367  
Programs Gary Copeland gcopeland@hbginc.com ph: 901-525-2557 fx: 901.529.0889 
Publicity Carl Drennan cdrennan@campbellroofing.com ph: 901-372-8400 fx: 901-372-8404 
Scholarship Jack Moran moransales@bellsouth.net ph: 901-566-1070 fx: 901-566-1074 
Table Top John Bigham jbigham@bighamroof.com ph: 901-606-8254 fx: 901.465.8039 
Technical Dexter Varnell dvarnell@dextervarnell.com ph: 901-753-7677 fx: 901.728.4269 
Bylaws/Chap. Oper. Guide Byron Graves bgraves6@bellsouth.net ph: 901-386-6779  fx: - 
Web Management Scott G. Guidry sguidry@midsouth.rr.com ph: 901-507-4412 fx: 901-527-5018 

COMMITTEE CHAIRS 
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President Kevin D. Corkern kcorkern@comcast.net ph: 615.517.5184 fx: 615.292.3288 
Vice President Keith West keith@westarchspec.com ph: 601.982.1601 fx; 601.982.1684 

REGION DIRECTORS 
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CSI Memphis Chapter 
 

Presents 
 

The CSI Memphis Annual 
Awards Banquet 

 
Thursday, June 19th , 2008, At 

 

Paulette’s Restaurant 

 

DEMPSIE B. MORRISON SCHOLARSHIP FOUNDATION  
2008 

 
PLATINUM 
 
FARRELL-CALHOUN   INDUSTRY 
GARY M. COPELAND   PROFESSIONAL 
HARVEY WILMOTH   PROFESSIONAL 
JOHN & SHIRLEY BIGHAM   PROFESSIONAL 
JOHN J. CAMPBELL COMPANY  INDUSTRY 
NATIONAL GUARD PRODUCTS  INDUSTRY 
ROOF CONSULTANTS, INC.   PROFESSIONAL 
RONALD M. ROBERTS   PROFESSIONAL 
RONN & JAN PERKINS   PROFESSIONAL 
THE CRUMP FIRM    PROFESSIONAL 
 
GOLD 
 
ANONYMOUS    PROFESSIONAL 
CARL E. DRENNAN, JR.   INDUSTRY 
DILLARD DOOR & SECURITY  INDUSTRY 
GARY COFER    PROFFESSIOAL 
JIM LUTZ     PROFESSIONAL 
LOONEY RICKS KISS   PROFESSIONAL 
MICHAEL L. DRENNAN, D.V.M.  PROFESSIONAL 
PICKERING FIRM    PROFESSIONAL 
SELF TUCKER    PROFESSIONAL 
WILLIAM R. EADES, JR.   PROFESSIONAL 
 
SILVER 
 
ALLEN & HOSHALL   PROFESSIONAL 
DEXTER L. VARNELL   PROFESSIONAL 
GREGORY L. CAMPBELL   INDUSTRY 
JOSEPH J. CAVALLO   PROFESSIONAL 
MMH HALL    PROFESSIONAL 
MORAN SALES    INDUSTRY 
S B GROUP    INDUSTRY 
STEVE & DEIDRE MANGIN   PROFESSIONAL 
THE BREWER FIRM   PROFESSIONAL 
T R O  JUNG/BRANNEN   PROFESSIONAL 
 
MEMORIALS: 
 
JOHN D. NORMAN, CSI,CCS,CCCA,CCPR PROFESSIONAL 
By:  Carl E. Drennan, Jr.,CSI and The Crump Firm 
TED BLACK, Steel & Roof Structures Corp. INDUSTRY 
By:    Carl E. Drennan, Jr.,CSI   


